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Q. 1. Explain the concept of connecting with others digitally and how it has 

evolved over time.  Discuss the impact of social networks on communication, 

relationships, and society as a whole. 

Ans:  The internet allowed people to connect on a global scale, and the 

development of the World Wide Web made it easy to access information and 

services from anywhere in the world. The growth of social media platforms, 

mobile devices, and cloud computing has further accelerated the evolution of 

networking. 

 

Here are some of the ways technology affects communication: Increased 

connectivity: Technology has made it easier for people to connect with one 

another regardless of location. This means that people can communicate with 

friends, family, and colleagues no matter where they are in the world. 

More and more people were able to connect with each other through satellite 

views of Earth, cell phones, the internet, satellite radio, far-reaching air travel, 

and GPS. Satellite constellations in lower-earth orbits help make mobile 

communications easy. 

Technology has transformed the way we communicate, collaborate and 

socialize with each other. From smartphones to social media, from video calls 

to virtual reality, we have more options and opportunities to connect with 

people across the globe than ever before. 

IT services have evolved incredibly from the humble beginnings of mainframes 

and basic computing, through the digital revolution ushered in by the 

internet, to today's dynamic landscape shaped by big data, AI, and IoT. 

 

There were, of course, earlier, much smaller predecessors of social 

networking websites. The first recognizable social media site, in the format we 



know today, was Six Degrees – a platform created in 1997 that enabled users 

to upload a profile and make friends with other users. At the core, the features 

that define a social media platform are (i) profiles for users, (ii) the ability for 

users to upload content constantly, and (iii) the ability for users to discuss 

content and connect with other users. 

 

MySpace was the first social media site to reach a million monthly active users 
– it achieved this milestone around 2004. This is arguably the beginning of 

social media as we know it.1 

In the chart, we plot monthly active users across various platforms since 
2004. 

Some large social media sites, such as Facebook, YouTube, and Reddit, have 

been around for ten or more years, but others are much newer. 

TikTok, for example, launched in September 2016, and by mid-2018, it had 
already reached half a billion users. To put this in perspective: TikTok gained, 

on average, about 20 million new users per month over this period. 

The data also shows rapid changes in the opposite direction. Once-dominant 
platforms have disappeared. In 2008, Hi5, MySpace, and Friendster were 
close competitors to Facebook, yet by 2012 they had virtually no market 

share. The case of MySpace is remarkable, considering that in 2006 it 
temporarily surpassed Google as the most visited website in the US. 

Most social media platforms that survived the last decade have shifted 

significantly in what they offer users. Twitter, for example, didn’t allow users 
to upload videos or images initially. Since 2011 this has been possible, and 
today, more than 50% of the content viewed on Twitter includes images and 

videos. 

https://en.wikipedia.org/wiki/SixDegrees.com
https://ourworldindata.org/rise-of-social-media#note-1
https://mashable.com/2006/07/11/myspace-americas-number-one/
https://www.bondcap.com/report/itr19/#view/78


 

It has transformed the way we communicate, share information, and 
consume media. While it has brought about many positive changes, such as 

the democratization of information and increased connectivity, it has also had 
negative effects, such as the spread of misinformation and the amplification 
of hate speech. 

The impact of social media on communication and relationships is a complex 

and multifaceted topic. While social media platforms have revolutionized how 
people connect and communicate, they have also brought about positive and 
negative consequences. Here are some key points to consider:  

Positive Impacts:  

1. Enhanced Communication: Social media platforms enable people to 
communicate with friends, family, and acquaintances across the globe 
in real time. This has made it easier to stay in touch with loved ones, 

especially if they are far away. 
2. Expanded Social Networks: Social media allows individuals to connect 

with a broader range of people, including those with similar interests, 

creating opportunities for new friendships and professional 
connections. 

3. Information Sharing: These platforms serve as valuable tools for 
sharing information and staying updated on current events, trends, and 
news. 

4. Support Systems: Social media can provide emotional and 
informational support for individuals facing challenges or dealing with 

specific health conditions. Support groups and communities often form 
around shared experiences. 



5. Long-Distance Relationships: Social media has made it easier for 
people in long-distance relationships to maintain a sense of closeness 

through video calls, messages, and shared moments. 

Negative Impacts:  

1. Superficial Relationships: Some argue that online interactions can be 
less personal and meaningful, leading to superficial relationships that 

lack depth and intimacy. 
2. Cyberbullying: Social media can be a breeding ground for 

cyberbullying and harassment, which can have severe negative effects 

on individuals' mental and emotional well-being. 
3. Privacy Concerns: Users may inadvertently share sensitive personal 

information, leading to privacy breaches, identity theft, or exploitation 
by malicious actors. 

4. Social Comparison: Frequent exposure to curated and idealized 

versions of other people's lives on social media can lead to social 
comparison, envy, and negative self-esteem issues. 

5. Time Distraction: Excessive use of social media can lead to a decrease 

in face-to-face interactions, productivity, and overall well-being due to 
the time spent scrolling through feeds. 

6. Filter Bubbles: Social media algorithms often show users content that 
aligns with their existing beliefs and preferences, potentially isolating 
them in echo chambers and limiting exposure to diverse perspectives. 

7. Relationship Strain: Misunderstandings, jealousy, and conflicts can 
arise in relationships due to interactions or perceptions on social media, 

such as liking or commenting on other people's posts. 

In summary, social media has transformed the way we communicate and 
build relationships, offering both positive and negative consequences. The 
impact varies widely from person to person and largely depends on how 

individuals choose to use these platforms. It is essential for users to be 
mindful of the potential drawbacks and take steps to maintain healthy online 
and offline relationships.  

 

 

Q. 2. Differentiate between various types of social media platforms, such as 

social networking sites, microblogging platforms, photo-sharing apps, and 

professional networking sites.  

Ans:  Social media now plays a crucial role in our everyday lives by allowing 
us to communicate with individuals around the globe and access an unending 
supply of information, therefore, it’s important to be aware of the differences 

between social media platforms. 

https://socialbee.com/glossary/social-media/


 

It might be difficult to decide which platform is ideal for you and your 
individual needs, though, because there are so many different options 
available. Every platform has its advantages and disadvantages. 

Let’s learn more about the four main social media platforms: 

1. Facebook 
2. Twitter 
3. LinkedIn 

4. Instagram 

1. Understanding Facebook  

Facebook is one of the largest and most widely used social media platforms 
in the world. With over 2.9 billion monthly active users, Facebook provides a 

unique opportunity for individuals and businesses to connect with a large and 
diverse audience. 

Facebook offers personal users a means to interact with others, find and share 
great material, and stay in touch with friends and family. It represents a place 

for companies to develop their brands, interact with customers, and advertise 
their goods and events. 

Posting on Facebook requires a different strategy than other social media 

sites. It’s crucial to keep the target audience in mind and offer context for 
each post if you choose to post on Facebook. Including a link or more details 
in your posts might help Facebook users interact with the article and visit 

your website or landing pages. 

What Makes Facebook Unique? 

https://www.statista.com/statistics/264810/number-of-monthly-active-facebook-users-worldwide/
https://socialbee.com/facebook


There are several ways in which Facebook differs from other social media 
platforms: 

• Age Demographic: Facebook’s demographics are broader than those of 

Instagram and Snapchat, which are more popular with younger users. 
• Networking: Initially created to link friends and classmates, Facebook 

has subsequently transformed into a tool for professional networking 
and building personal brands. 

• Advertising: Facebook has a very sophisticated advertising 

infrastructure that makes it simpler for companies to target particular 
groups. 

• Integration: Facebook has incorporated tools like Groups and 

Marketplace, which let users join interest-based communities and buy 
and sell products, respectively. 

• Algorithm: Facebook bases the material that appears in each user’s 
news feed on their interests and interactions with particular sorts of 
content using a sophisticated algorithm. 

• Data privacy: In response to criticism about how it handles user data, 
Facebook has put additional privacy safeguards in place. 

2. Understanding Twitter (X) 

Twitter is a microblogging social media platform that enables users to 

communicate with their followers by sending them quick messages, or tweets. 
With its 280-character limit, Twitter is unique in that it forces users to be 
concise and creative with their messaging. Or pay for the Twitter Blue 

subscription, which allows you to go up to 4000 characters. 

Twitter is frequently used to share links and promote content, and users 
regularly utilize relevant hashtags to increase the visibility of their tweets. 

Twitter is a particularly in-the-moment tool since users use it to comment on 
breaking news and express their ideas and opinions.  

It’s critical to comprehend your audience and the context of your message 
before posting on Twitter (X). As your followers might not be familiar with the 

topic matter, just copying and pasting headlines or titles might not be 
sufficient to captivate other Twitter users. To increase engagement and 

attention, provide more context and make the content relevant to your 
audience. 

And to measure the success of your social media strategy, you can use 
SocialBee analytics. With SocialBee, you can track your engagement rates, 

monitor your audience demographics, and identify the best times to post. By 
understanding the impact of your content and making adjustments 

accordingly, you can improve your social media performance and reach your 
desired outcomes. 

https://socialbee.com/twitter/


 

Here are some of the key differences: 

• Character Limit: Twitter has a 280-character character restriction, 
making it a rapid and succinct method to exchange information. This 
distinguishes it from other websites like Facebook, which has no 

character restriction. 
• Hashtags:  Hashtags are used to label and organize material, and 

Twitter was one of the first social media sites to make them widely 
adopted. This has developed into a distinctive feature of Twitter that 
many other social media sites have later embraced. 

• Real-time updates: Tweets on Twitter are shown in reverse 
chronological order and are noted for their real-time updates. As a 

result, it serves as a handy tool for keeping up with news and events as 
they happen. 

• Public conversations:  Public chats have a long history on Twitter, 

where users frequently tweet and retweet one another to start 
discussions and disputes. This distinguishes it from social media sites 
like Facebook, which put more of an emphasis on closed networks and 

friend-only chats. 

Overall, Twitter is a distinctive and dynamic medium for sharing information 
and engaging with people because to its character restriction, hashtags, real-

time updates, public dialogues, and verified accounts. 

3. Understanding LinkedIn  

LinkedIn is a professional social media site that was created primarily for job 
seekers, professionals searching for better employment possibilities, and 

people trying to network and market their skills and expertise. It gives them 
a digital identity so they may network with others in their field and enhance 
their careers. 

The platform allows users to create a profile, which acts as an online resume, 

highlighting their work experience, skills, projects, and other relevant 



information. Writing effective copy for the profile is crucial in making a good 
impression and attracting potential job offers, connections, and clients. 

Companies can use LinkedIn as a formidable lead generation tool and to 

establish connections with new clients. Companies may utilize LinkedIn to 
publish thought leadership material, advertise their goods and services, and 

interact professionally with their target market. Businesses may benefit from 
this to increase leads and sales, demonstrate their expertise, and increase 
brand recognition. 

What Makes LinkedIn Unique? 

LinkedIn is a platform for business networking that varies from other social 

media platforms in a number of respects, including: 

• Business connections: LinkedIn is made for establishing contacts in the 
business world. Users may join organizations relating to their field as 

well as connect with coworkers, clients, and business partners. 
• Recruitment and job searching: LinkedIn is a well-liked website for both 

recruiters and job seekers. While job searchers may look for possibilities 

and interact with recruiters, employers can post job vacancies and look 
for possible prospects. 

• Professional content: The information posted on LinkedIn is geared 
toward professional subjects such thought leadership, business news, 
and career guidance. 

• Features geared toward business: LinkedIn includes a number of tools 
for companies, including the opportunity to set up a corporate page, 
post job vacancies, and connect with niche markets. 

Overall, LinkedIn stands out from other social networking platforms because 
to its professional emphasis and business-oriented features, making it a 
useful resource for people and organizations trying to network and progress 

their careers. 

4. Understanding Instagram  

Instagram is a social media app that enables users to share and showcase 
their images and videos with friends, followers, and the world.   

Instagram has grown to be one of the most widely used social media platforms 

in the world because to its emphasis on visual content and user-friendliness. 
The app is perfect for collecting and sharing content while on the go because 
it was created especially for mobile devices. 

Instagram provides users with the ability to add captions, enhance photos 

with filters, and engage with others through likes, comments, and direct 
messages. You only need to download the app, start posting shots, and begin 

searching for content that interests you thanks to its straightforward layout.  



The standalone app’s algorithm can also recommend material based on your 
potential interests or those of your followers and friends. This makes it easy 

to find and connect with people and organizations you are interested in. 

Instagram Stories and Instagram Reels are some of the platform’s most well-
liked features. Instagram Stories, a tool similar to Snapchat that enables 

users to create photo and video sequences that vanish after 24 hours, has 
over 400 million daily users. Instagram Reels, on the other hand, allow users 
to share short form video content and popular sounds with their networks. 

What Makes Instagram Unique? 

There are various ways that Instagram differs from other social media sites, 

including: 

• Visual focus:Instagram has a strong visual emphasis, placing a big 
emphasis on pictures and videos of a very high caliber. This 

distinguishes it from text-based sites like Twitter. 
• Filters and editing tools: Instagram offers a variety of filters and editing 

tools that users may use to improve the appearance of their 

photographs and videos. Users may easily generate aesthetically 
appealing material because of this, even if they lack expert photography 

abilities. 
• Influencer culture: Instagram has a vibrant culture of influencers who 

use the site to advertise goods and develop their own brands. 

Businesses now have a special chance to connect with customers 
through focused marketing initiatives. 

Overall, Instagram stands out from other social networking networks because 

of its visual focus, editing capabilities, influencer culture, connectivity with 
other applications, and distinctive features like Stories and Reels. This makes 
it a popular choice for both personal and professional use. 

 

 

Q. 3. Explain the concept of social media marketing and discuss strategies for 

businesses to effectively promote their products or services. 

Ans: Social media marketing has grown to include several techniques and 

strategies to engage users and market products and services. These include 

audience-targeted advertising, interactive chatbots, creating personalized 

experiences for customers online, social media influencers, and building an 

online audience. 

https://socialbee.com/blog/instagram-story-ideas


 

Social media marketing (also known as digital marketing and e-marketing) is 

the use of social media—the platforms on which users build social networks 

and share information—to build a company's brand, increase sales, and drive 

website traffic. In addition to providing companies with a way to engage with 

existing customers and reach new ones, SMM has purpose-built data 

analytics that allows marketers to track the success of their efforts and 

identify even more ways to engage. 

• Social media marketing uses social media and social networks—like 

Facebook, X (formerly Twitter), and Instagram—to market products and 
services, engage with existing customers, and reach new ones. 

• The power of social media marketing comes from the unparalleled 
capacity of social media in three core marketing areas: connection, 
interaction, and customer data. 

• Social media marketing has transformed the way businesses can 
influence consumer behavior—from promoting content that drives 
engagement to extracting personal data that makes messaging resonate 

with users. 
• Because social media today is so ubiquitous, marketing techniques 

using these platforms are extremely important for businesses. 
• Social media marketing is often more cost-effective with great exposure, 

though it requires ongoing maintenance and might have unintended 

negative feedback consequences. 

 

The dynamic nature of the interaction on social media—whether direct 

communication or passive liking—enables businesses to leverage free 

advertising opportunities from eWOM (electronic word-of-mouth) 

recommendations between existing and potential customers. Not only is the 

positive contagion effect from eWOM a valuable driver of consumer decisions, 

but the fact that these interactions happen on the social network makes them 

measurable. For example, businesses can measure their social equity—a term 

for the return on investment (ROI) from their social media marketing 

campaigns. 

https://www.investopedia.com/terms/w/word-of-mouth-marketing.asp
https://www.investopedia.com/terms/r/returnoninvestment.asp


 

Customer Data  

A well-designed social media marketing plan delivers another invaluable 
resource to boost marketing outcomes: customer data. Rather than being 

overwhelmed by the 3Vs of big data (volume, variety, and velocity), SMM tools 
have the capacity not only to extract customer data but also to turn this gold 

into actionable market analysis—or even to use the data to crowdsource new 
strategies.  

How Social Media Marketing (SMM) Works  

As platforms like Facebook, X, and Instagram took off, social media 
transformed how we connect and how businesses can influence consumer 
behavior—from promoting content that drives engagement to extracting 

geographic, demographic, and personal information that makes messaging 
resonate with users.  

SMM Action Plan  

The more targeted your SMM strategy is, the more effective it will be. 
Hootsuite, a leading software provider in the social media management space, 

recommends the following action plan to build an SMM campaign that has an 
execution framework as well as performance metrics:3  

• Align SMM goals to clear business objectives 

• Learn your target customer (age, location, income, job title, industry, 
interests) 

• Conduct a competitive analysis of your competition (successes and 

failures) 
• Audit your current SMM (successes and failures) 

• Create a calendar for SMM content delivery 

https://www.investopedia.com/terms/b/big-data.asp
https://www.investopedia.com/articles/investing/022216/giphy-how-it-works-and-makes-money.asp
https://www.investopedia.com/terms/d/demographics.asp


• Create best-in-class content 
• Track performance and adjust SMM strategy as needed 

Customer Relationship Management (CRM)  

Compared to traditional marketing, social media marketing has several 

distinct advantages, including the fact that SMM has two kinds of interaction 
that enable targeted customer relationship management (CRM) tools: both 

customer-to-customer and firm-to-customer. In other words, while traditional 
marketing tracks customer value primarily by capturing purchase activity, 
SMM can track customer value directly (through purchases) and indirectly 

(through product referrals).  

Advantages and Disadvantages of Social Media Marketing (SMM)  

Advantages  

The introduction of social media marketing has introduced a new suite of 

benefits. Social media platforms provide a powerful channel for reaching and 
engaging with a large audience, which can help increase brand awareness 
and recognition.  

Engaging with customers through social media channels can help build 

stronger relationships and foster customer loyalty. It's often a less expensive 
option than traditional advertising methods, making it more appealing for 

smaller or start-up businesses.  

The nature of social media marketing also has plenty of benefits. Sharing links 
to your website or blog on social media can help drive more traffic to your 
website and increase the likelihood of conversions. In addition, social media 

provides a way to gather feedback from customers in real time, allowing for 
instant interaction and simplicity in communication.  

Social media marketing also has the benefit of being broad but also targeted. 

Social media can help businesses reach a wider audience and increase 
engagement through shares, likes, comments, and other forms of interaction. 
This is especially true considering many customers forward content to friends 

and family who might be non-customers. On the other hand, social media 
platforms offer a range of targeting options, meaning companies can pinpoint 
specific demographics, interests, and behaviors and deliver personalized 

content to those audiences.  

Disadvantages  

Though riddled with benefits, there are some downsides and complications to 
social media marketing. Building a strong social media presence takes time 

and effort, and business owners must often consistently engage and create 
content.  

https://www.investopedia.com/terms/c/customer_relation_management.asp
https://www.investopedia.com/use-social-media-to-grow-business-8391642


Effective social media marketing requires a deep understanding of the various 
platforms and the ability to create engaging content, analyze data, and make 

data-driven decisions. Each platform is often specialized and requires its own 
understanding. In addition, social media platforms are constantly changing 

their algorithms and policies which can make it difficult to predict and 
maintain success.  

Though social media makes it easy to communicate with customers, it also 
provides a platform for customers to voice their complaints and grievances 

publicly. This may have the unintended consequence of creating a public 
forum, which can damage a company's reputation if not handled properly.  

Last, it may be difficult to clearly quantify the return on social media 

marketing. Measuring the effectiveness and ROI of social media marketing 
can be challenging as it often involves tracking multiple metrics, analyzing 
complex data sets, and making assumptions about why consumers may have 

acted in various ways.  

Pros  

• May help companies enhance brand recognition easily 
• Offers companies more cost-effective solutions with great exposure 

• May be leveraged to increase website traffic and real-time feedback 
• May be leveraged for targeted or specific engagements 

Cons  

• May be time-consuming to set up and maintain 
• May be unpredictable, as different platforms may change algoriths 
• May result in negative feedback displayed in a very public fashion 

• May be difficult to fully understand the true ROI 

 

Q. 4. Discuss strategies for mitigating risks and maximizing benefits when 

engaging with social media platforms. 

Ans: How can social media risks be mitigated? There are several ways to 

mitigate social media risks. Start by creating a social media policy, training 

your employees, monitoring your social accounts, and responding promptly 

to negative feedback. Save time managing your social media presence with 

Hootsuite. 

https://www.investopedia.com/terms/r/returnoninvestment.asp


 

Risk mitigation – that is, taking steps to reduce the exposure your 

organization has to risks you’ve identified – is crucial to any organization. The 

question is how to mitigate your risks, because organizations can employ any 

number of strategies to do so. Some of those strategies might be excellent fits 

with your business model; others, less so. 

 

Social Media Security Tools and Tips to Mitigate Risks 

 

 

https://blog.hootsuite.com/social-media-security-for-business/
https://blog.hootsuite.com/social-media-security-for-business/


10 Risk Mitigation Strategies to Consider 

When managing risks in any business or project, it’s essential to have a robust 
risk mitigation plan in place. Here are 10 common risk mitigation strategies. 

1. Risk acceptance. Risk acceptance acknowledges a risk and accepts its 
potential consequences without taking further actions to mitigate or 

eliminate it. This approach is appropriate when the likelihood and 
impact of the risk are both low, and the cost of addressing it outweighs 
the potential benefits. 

2. Risk avoidance. This approach completely avoids the activity that 
carries the potential risk. For instance, if a customer has a history of 
defaulting on loans, lending money to that person poses a serious credit 

risk. To avoid it, an entity may decide to decline the customer’s loan 
application. This approach is suitable when the potential impact of the 

risk is high and the cost of mitigating it is significant. 
3. Risk transfer. As the name suggests, risk transference transfers the 

risk to another party when accepting or avoiding the risk yourself is not 

feasible – say, purchasing an insurance policy to cover the costs of a 
data breach. This approach is suitable for risks with a high potential 

impact and significant mitigation costs. It can, however, result in 
additional costs, and should be implemented after thoroughly 
evaluating risks and costs. 

4. Risk sharing. In this approach, business partners, stakeholders, or 
other third parties share the risk. If the risk then happens, the 
responsibility or loss will not fall solely on one party. This approach 

suits risks with a significant potential impact that cannot be avoided. 
It’s important to establish clear agreements and communication 

channels in advance to assure effective risk sharing and minimize the 
potential for disputes. 

5. Risk buffering. Buffering is the act of adding extra resources, time, or 

personnel to mitigate the potential impact of a risk. For example, 
implementing redundant servers or backup systems can reduce the risk 
of a critical system failure. 

6. Risk strategizing. Risk strategizing involves creating a contingency 
plan or “Plan B” for certain risks. For example, if the project’s size 

makes risk management a challenge, developing an alternative plan to 
manage the project in smaller segments can reduce potential risks. 

7. Risk testing. Risk testing is the performance of tests (usually many 

tests) to verify that a project is secure and functions as intended. Make 
sure you complete the testing phase to meet deadlines and avoid 

vulnerabilities that threat actors may exploit. A comprehensive risk 
testing program should include various techniques, such as 
vulnerability assessments and code reviews, to identify and remediate 

potential security issues. 
8. Risk quantification. Accurately quantifying risks allows an 

organization to determine the potential financial implications of a risk 

event. This information is critical for making informed decisions about 
risk transfer through insurance purchases or risk sharing among 



stakeholders. Moreover, quantifying risks helps you to prioritize them 
in the risk register based on their potential impact; that allows you to 

allocate resources more effectively. 
9. Risk reduction. Risk reduction is the implementation of risk controls 

to mitigate potential hazards or bad outcomes that may arise during a 
project or with an enterprise. Reduction helps to enhance the safety and 
security of the projects and the organization by identifying and 

addressing potential risks before they become significant. 
10. Risk digitization. Risk digitization uses digital tools and 

technologies to transform how businesses recognize, evaluate, control, 

and reduce risks. This involves integrating digital solutions that provide 
features such as machine learning, data analytics, automation, and 

artificial intelligence to enhance the efficacy of risk management 
systems. 

 


