E-Commerce Assignment

The Regulatory Landscape of E-Commerce Security and
Data Privacy

The e-commerce landscape is constantly evolving, and so are the regulations governing it.
Here's a breakdown of key regulations and their impact:

1. General Data Protection Regulation (GDPR):

e Focus: EU data protection law emphasizing consumer rights and business obligations.
o Impact: Requires strong data security, transparency, and clear consent.

2. California Consumer Privacy Act (CCPA):

« Focus: California consumer control over their data.

e Impact: Similar to GDPR (data rights, opt-out).

o Compliance: Disclose data practices, offer opt-out options.
3. Payment Card Industry Data Security Standard (PCI DSS):

o Focus: Card security.

o Impact: Mandates security for credit card transactions.

« Compliance: Firewalls, encryption, access controls, testing.

Impact on E-commerce Businesses:

Benefits of Compliance: Stronger security, transparency builds trust, fosters customer
loyalty.

Compliance Framework and Best Practices:
Framework:

Data Governance: Inventory data, minimize collection, set retention policies.
Data Security: Encrypt data, audit, train employees.

Data Subject Rights: Clear privacy policy, opt-out options, handle requests.
Transparency & Consent: Clear consent, breach communication, transparent
sharing.
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Digital Payment Assignment

Research Study: Digital Payment Adoption

Objective: Understand consumer preferences and factors influencing digital
payment adoption (mobile wallets, contactless payments, peer-to-peer
transfers). Develop strategies to encourage widespread use.

Methodology:

« Mixed-methods approach: online/offline survey (quantitative) and focus
groups/interviews (qualitative) to target diverse demographics.

Analysis:

« ldentify drivers (convenience, security, rewards) and barriers (awareness,
security concerns, infrastructure, trust, habit) to adoption.

Strategies:
« Educate consumers about benefits and security.
« Partner with merchants to offer incentives and wider adoption.
. Enhance security measures and user interfaces.
« Targeted marketing campaigns.
Outcomes:
« Understand key drivers, barriers, and consumer preferences.
« Develop strategies to increase adoption.
Limitations:
. Self-reported data bias.

. Sample size limitations.



